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Paul Bradley
President & Founder
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To s Ices

eate opportunities
for homeowners to
choose resident
ownership;

2. Provide pre- and post-
purchase “technical
assistance”; and,

3. Make timely and
appropriate financing
available to co-ops.



Isolated, go i
ops are vulnerable to a
wide range of risks; and,

There are services unique
to low share value co-ops
that we need to provide.



a simple busi

e Competition is intense;
and,

e Basic measure of success is
“effective demand for
homes” in your community.
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communities

succeed.”

unity leadership:

Boot Camps
Management Guides
ROC Pack at the CLI

myrocusa.org



A flourishing ne

300 community leaders,

representing 7,000
homeowners, routinely

participate in on-line peer
networking and leadership

development.

ROC USA Strategic Plan 2010-2014
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ROC USA® welcomes you to your
online destination for dlsmunts

| tro umng social networking and more.
We can't wait to hear what you think.

CLICK A BUTTON TO LEARN MORE ABOUT PROGRAMS AND TOOLS
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 Take a trainin
* Get savings at ROC

e Additional benefits:
— ROC Docs
— Home & ROC Marketing Info
— Blogs
— Personal Financial Education
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ROC USA Strategic Plan 2010-2014
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Robert Half
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	It’s no surprise:�Homeowners want control.
	The long and short of it: �Decisions start and stop with Mission.
	ROC USA is 4 ½ years-old and growing.
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